 Watch and analyze, from a marketing standpoint, the Harris – Pence debate. How does it compare with the Biden-Trump Debate?
Marketing tends to promote commodities or services to reach customers, either by advertisements or market research.
Presidential debates are some of the platforms that are always targeted by clients and different customers to learn and know how to run their firms. In both debates of Trump-Biden and harries-pence, there is plenty of stuff about marketing .first all the concept of taxes. Biden proposed a tax bill passed on by trump, which benefitted only 1% of America's most giant corporations. During the debate, Harris responded and said that" “On day one, Joe Biden will repeal that tax bill…” This was because, from a distant point of view, it could bring about a negative effect on job growth.
Small firms didn’t benefit from the Biden tax plan; TCJA helped more than just the top-1% of earners; the bill was advantageous to higher-income households and firms whose stock tends to be held by the wealthy. This was pointed out by an IRS Enrolled Agent who supported harries point. On the point of the coronavirus, trump promised that an effective vaccine for the virus would be invented; this was great news to the investors since it has brought hopes of capsizing the economy. Most firms had stopped advertising their items since there were no hopes of the economy stabilizing again. 
Pence, the vice president, openly pointed out that China was to be blamed for the coronavirus outbreak and trump wasn't happy about it. Senator Kamala Harris emphasized that Trump's government approached china in an unfriendly manner, thus causing job loss for most American Citizens.      
[bookmark: _GoBack]Lack of job means the income goes down, thus lowering the market for goods and commodities since people are out of money.
